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Abstract: [Objective/ Significance] Analyzing the formation mechanism and evolution characteristics for the adoption behaviors
of users in the knowledge sharing community is beneficial to grasp the online knowledge needs of users and to strengthen the
knowledge sharing and information service functions of the knowledge sharing community. [Methods/Process] Integrating
innovation diffusion theory and planned behavior theory, this paper constructs the research framework of knowledge sharing
community user adoption behavior based on DIT-TPB. Taking Zhihu community as the research sample, it uses Octoparse

to capture data and discuss the formation mechanism and evolution characteristics of user knowledge adoption behavior in
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knowledge sharing Community. [Results/Conclusions] This study found that the behavior generation of user knowledge adoption

in the knowledge sharing community needs three stages under the adjustment of cognitive changes and behavior transformation.

It has a different evaluation law of user status characteristic, behaviors characteristics and influencing factors characteristics, the

evaluation characteristics in different stages are different.

Keywords: Knowledge sharing community; users knowledge adoption behaviors; innovation diffusion theory; planned behavior

theory; evolution characteristics
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