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Research on the Emotional Evolution and Portrait of Social Media Users
Oriented to Corporate Impression Management—Taking Pinduoduo
Enterprise on Microblog as An Example
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Abstract: [Objective/Significance] The openness of social media makes the types of users complex and diverse, and public

opinion information spreads rapidly. The research on the evolution of social media users’ emotions and the construction of
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portraits can help corporate grasp the characteristics of user groups, improve the ability of public opinion guidance, and carry
out corporate impression management. [Methods/Process] Based on the situation awareness theory, the research framework of
enterprise audience user portrait is proposed. Taking Pinduoduo enterprises on microblog platform as the research object, the
situation awareness of the event is carried out by collecting the user’s text data and the user’s dominant features. The model of
Sentence-BERT is used to classify the theme and emotion of the content to obtain the user’s recessive features to understand the
event situation. Then the user’s dominant features and recessive features are integrated to predict the user’s emotion, and the
user’s portrait is constructed according to the prediction results. Finally, suggestions on corporate impression management are
put forward. [Results/Conclusions] While validating the importance of enterprise impression management, research has found
that user influence, user characteristics and “circle” social structure have an impact on user emotion and verified the importance
of corporate impression management. The constructed framework helps companies to classify social media users with different
types of characteristics, and then assists companies in formulating impression management strategies, and provides methods and
data support for corporate public opinion management and emergency decision-making.

Keywords: Corporate image management; user portrait; emotion analysis; social media
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