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View the Development of Social Media from the Perspective of
Government Application and Industry Integration

ZHU Xing-hua
(Chinese Academy of Science and Technology for Development, Beijing 100038)

Abstract: The social media began to promote the further integration of media industries, boost the fusion
of technology and culture, and derive a new business model due to its important characteristics including
interactivity, clustering, instantaneousness, multimedia-rization, along with the rapid progress of internet
technology. The paper describes the application of social media by the U.S. federal government and its market
performance, and analyzes the positive and negative role of social media at the present day. Finally, the paper
gives some suggestions for the development policy of social media in China as follows: the government should
fully understand the social media, have the awareness of crisis management; give full play to the role of media in
promotion of public decision making and public policy; promote the media to enhance the national consciousness
and the sense of social responsibility, and adhere to the social mainstream values.

Key words: social media; the U.S.; industry integration; crisis management



