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Abstract China is an agricultural country with abundant germplasm resources. In the context of economic 
globalization, it is an inevitable trend for Chinese seed industry to implement “going global” strategy by 
participating international competition and pursing greater development space. This is also of importance to 
facilitate the internationalization of Chinese agriculture, to better utilize global resources and to merge into global 
market. Hubei Seed Group, supported by the Chinese government, has successfully introduced seeds of hybrid 
���������	����

�	������

����
	���
����������
���
���

	���������
�������������	���
	
���
��
�
	����

�	��������
appraisals from Pakistan government and the local people. This article details the practices of this international 
cooperation, aiming to provide some useful references for Chinese domestic seed industry to implement the “going 
global” strategy.
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