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Development of the New Media in Russia

CHEN Qiang

(The International Cooperation Department, Science and Technology Office of

Xinjiang Uygur Autonomous Region, Wulumugi 830011)

Abstract: The paper studies the development status of Russian new media represented by digital television,

broadband Internet, mobile communication, social networking sites, digitalized products, text-messaging business,

analyses the role of new media in the news transmission in Russian modern society, and predicts the development

trend of new media from the perspective of radio and television, voice broadcast, digitization of information,

intellectual properties protection and opening of information. Also the text will benefit the understanding of

Russian new media and the promotion of cooperation between Russia and China.
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