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Research on Network Multimedia Topic Search Strategies

Yang Renguang, Meng Xiangzeng

Department of Instructional Technology, Shandong Normal University, Jinan 250014

Abstract: Based on the distribution characteristics of multimedia resources page, the two typical search

strategies of PageRank and Shark — Search theme improve the relevant parameters, the improved two strategies

compute the similarity of multimedia link with subjest from viewpoint of web pages content and link. The results

show that the improved Shark Search theme of the multimedia search strategy than the improved PageRank search

improves the efficiency of multimedia theme search, but also more suitable for the subject search of multimedia

network resources.
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