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Abstract: According to the relative theories and literatures, this article builds a theoretical model of the farmer’s
adoption behavior of the online agricultural knowledge services form the angles of the adoption of Internet
technology, the expectations of usefulness, communication channels, trust, the adoption intention and the adoption
behavior. Based on the investigation, this article uses the exploratory factor analysis, confirmatory factor analysis and
structural equation model to verify the above theoretical model. In conclusion: the adoption of Internet technology,
the expectations of usefulness effects the adoption of behavior indirectly through the adoption of intention; trust
is an intermediary variable for the communication channels to impact the adoption intention then to the adoption
behavior. Thereby enhancing the farmer’s adoption intention, popularizing the rate of Internet in rural areas and
improve the farmer’s trust can enhance the intermediary role of Internet in diffusing the knowledge of agricultural
science and technology.
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